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BSA Group’s  mission is to support excellence in boarding, safeguarding, inclusion and 
health education. BSA Group delivers services for more than 1,700 organisations and 
individuals in 52 countries worldwide. 
 
The BSA represents over 600 independent and state boarding schools in the UK and 
internationally. BSA services include professional development, government relations, 
communications, media, publications, conferences and events.

Boarding Schools
The Service Parents’ Guide to Boarding Schools 
aims at helping Armed Forces personnel choose 
a UK boarding school, using the Continuity of 
Education Allowance (CEA) available to them.

https://www.boarding.org.uk


Printed in full colour – size A4 portrait 
 
Published twice a year in March  and September  
 
Distributed via British Forces Postal O�� ce (both UK & Overseas) to the 
Royal Navy, Army & Royal Air Force: 

•  Children’s Education Advisory Service (CEAS) 

•  HIVES 

•  O�� cers Messes/Wardrooms 

•  WO and Sergeants’ Messes 

•  Education and Resettlement O�� cers 

•  Administration O �� cers 

•  Medical Centres 

•  Dental Centres 

•  Also distributed to UK Diplomatic families via Foreign & Commonwealth O �� ce 

•  Copies requested after seeing advertisements in Quest: (The Tri-Service Education and 

Resettlement Magazine).

Readership of over  
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#ILOVEBOARDING
Find out why pupils love their •second home• from page 4.

BEING A DUKIE IS AN AMAZING EXPERIENCE
Alex Foreman, Principal of The Duke of York•s Royal Military School, 
tells how the •Dukie experience• includes excellent results and 
experienced pastoral care on pages 28 and 29.

NAVIGATING THE FUTURE
Irfan Latif, Headmaster at the Royal Hospital School, 
reports on how pupils embrace loyalty, commitment, 
service, courage and integrity on pages 30 and 31.

SUPPORTING MILITARY FAMILIES
Anne Megdiche, of Sherborne School, explains how 
boarding schools can help military families decide 
on the right school on pages 58 and 59.

https://www.boarding.org.uk
https://issuu.com/boardingschoolsassociation/docs/there_future_service_parents_guide_autumn_?fr=xKAE9_zU1NQ
https://issuu.com/boardingschoolsassociation/docs/there_future_service_parents_guide_autumn_?fr=xKAE9_zU1NQ
https://issuu.com/boardingschoolsassociation/docs/there_future_service_parents_guide_autumn_?fr=xKAE9_zU1NQ


Advertising rates 
 
Outside back cover                       £3,575 
Inside front cover                          £3,300 
Full page                                        £2,750 
Half page                                       £1,870 
Quarter page                                 £1,072 
 
All prices are exclusive of VAT 

Sizes and how to  
supply  your  adverts

Single page  
297x210mm portrait 

(303x216mm full bleed)

Quarter  
page  

125x85mm  
portrait  

Half page  
125x185mm  
landscape  

Double page spread  
297x420mm portrait 

(303x426mm full bleed)

Half  
page  

256x85mm  
portrait  

Please supply the advert as a print ready PDF. Please ensure that all colours and 
colour pictures are set to CMYK. Remember to keep text and anything important 
away from the spine and edges of the magazine as we don’t want to lose them! 
We can design your advert for you, at an additional cost: all we will need are the 
ingredients and our designers will do the rest. 

Paper

Many service parents are eligible to claim the Continuity of Education Allowance (CEA), which provides 
assistance with meeting the boarding fee. Consequently, Service children make up a vital proportion of 
those boarding, and their needs and special circumstances are well understood within the schools. 
 
The Independent Schools Council’s Annual Census reported that the total number was 4,820 of whom 873 
were new pupils, compared with 954 pupils in 2014 and with 879 in 2013. Service children are distributed 
across about 440 schools, 38 of which are state boarding schools, and they represent about 7% of the 
total number of children in boarding schools in the UK.

https://www.boarding.org.uk


Online

GUIDE TO 

Annual online pro Þles  provide the ability to write positively about your 
School and showcase its attraction to prospective parents and to outline key 
information including:  

•  Vacancies 

•  Head’s welcome 

•  Open days 

•  Bursary and scholarship information 

•  Prospectus details 

•  Geographical relevance 

•  Sign up to school newsletters 

•  Ability to house a video 

•  Post news stories, open days, events. 

10,000
users

Over  

https://www.boarding.org.uk
https://serviceschools.co.uk
https://serviceschools.co.uk
https://serviceschools.co.uk


Advertising rates 
 
Annual online pro Þle                          £1,645 
Homepage banner for six months *  £1,045 
550x155 pixels 
Editorial banner                                     £330 
300x60 pixels (large) 
Editorial banner                                     £220 
150x30 pixels (small) 
 
All prices are exclusive of VAT 

*School listing within printed magazine March or September 

Sizes and profiles

Home page banner  
550x155 pixels  

landscape  

Online

Editorial banner (large)  
300x60 pixels  

landscape  

Editorial banner (small)  
150x30 pixels landscape  

landscape  



BSA and Boarding Schools’ Association  is a trading name of The BSA Group Services Limited , a company registered in England and Wales.  
Registered number: 4676107. Registered o�� ce: 167-169 Great Portland Street, 5th Floor, London W1W 5PF.

* Now owned by The Boarding Schools’ Association (BSA) part of The BSA Group

Contacts  
 
Editorial  
Steve Dyson  

editor@boarding.org.uk 

Head of Commercial  
Neil Rust 

neil.rust@bsagroup.org.uk 

Senior Commercial Consultant  
Laura Brain  

laura.brain@bsagroup.org.uk 
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Address 
Boarding Schools’ Association  
167-169 Great Portland Street 
5th Floor 
London 
W1W 5PF 


